Inspiring youth

create a better world

Define your Fundraising Strategy

DEFINE YOUR ASK

+ Quantify the amount that is needed to be successful
« Define the value that the donation will provide

ANALYZE THE FAMILIES
THAT ATTEND

YOUR SCHOOL

+ Which families have a skill or service that can assist your efforts

+ Would they be willing to help?

- If you are unsure, send a Letter to Parents first and see if you receive a response.
If not, then try and email

- Articulate the request in a way that is simple, memorable and portrays the excitement
and emotion of the opportunity

+ We do not suggest calling a family directly (unless there is a personal relationship)
as you do not want to offend them or invade their privacy

ANALYZE ADDITIONAL
LOCAL RESOURCES

FOR FUNDING

« Focus on the sources to whom you have immediate access and with whom you have
close contact
- Trusts and foundations
- Companies
- Individuals
- Local community organizations

DEFINE THE BEST
FUNDRAISING
INSTRUMENTS

« Direct donations (download below Prospect List to Call as an example)
- Trusts and foundations based upon a written proposal (best if delivered to a contact)
- Companies: direct face to face pitch on the benefits and impact, including tax write-offs
- Local community organizations which may help you in your fundraising or raise
money directly themselves
- Individuals
« Dedicated activities for fundraising - the only limitation is your imagination

REACH OUT WITH
SPECIFIC ASK
FOR DONATION

« Dedicated activities for fundraising - the only limitation is your imagination

IMPLEMENT
FUNDRAISING
ACTIVITIES

- Direct donations, events, etc

BUILD A LONG TERM
RELATIONSHIP
WITH THESE DONORS

+ Monitor and report progress to target donors
« Have students send Thank You Letters to the contributors as well as accompanying
certificate

Useful Templates
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MMUN Donation form.doc MMUN Letter to Families.doc MMUN List to Call.doc MMUN Thank You List.doc

Suggestions on Potential
Fundraising Activities

EVENTS REQUIRING INCREASED
PLANNING AND FACILITIES

*Golf tournament

*School dinner PROMOTIONS

*Community lunch WITH

*School play, musical, talent show,
performance

*School dance
EVENTS REQUIRING «Bi i A
INCREASED PLANNING E;”lg‘_’ "l'ght (I'<f"?5_> portions of proceeds on their
A AD B e Bl Bl products go towards your expenses

*Craft fair *Ex. Chipotle's "Cause an Effect" program

fundraisers lets programs distribute fliers,
digitally and on paper. Every time a customer
shows the flier to the cashier, 15% of their
meal will go to said program
W " *Gain support from local businesses and
pie in the face", h Fun Walk/Run 5k
dunk booth, etc.) aVe @ in VValicidin o
.~ *Organizations will often chip in
*Raffle drive o .
through advertising on shirts,
providing water/
snacks, etc

PARTNERS

*Ask local retailers to
fundraise for you, by giving

*Auction

*Yard sale

*Booth at a local fair with special
activities (cake walk,

EVENTS REQUIRING SELL FUNDRAISING ITEMS
LIMITED PLANNING

*Coupon books, wrapping paper,
*PJ party candles, tinned cookies
*Coffee stand at the student *There are businesses that

drop off area specialize in providing such items

*Pizza lunch (look in the Yellow Pages or
*Bake sale online for 'Premium and Incentive
-Bart')eque Companies')
*Holiday ornament sale *Make sure that at least 50% of the

*Winter poinsettia sale money raised goes to your cause
*Bottle and can drive

STUDENT LEVERAGING
STAFFED ACTIVITIES TECHNOLOGY TO

5 . SUPPORT FUND RAISING
Spring cleaning

«Car wash

«Sell plants that students have
grown

*Flying airplane competition

*Student art fair

*Hold an athletic challenge:
walking 5 miles, swimming 100
lengths

*Crowdfunding

*Shoe drives/clothing donations
where you receive funds based
upon what is collected

*Amazon affiliates where
purchases made based upon
the code generates
money back to the school
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Sources™*: *These links are being provided as a c ience and for inf
hteps://www.theguardian.com/voluntary-sector-network/ purposes only; they do not constitute an end or an approval by
fundraising the Library of Congress of any of the products, services or opinions of the
http:/fwww.worldlandtrust. rting/fundraising/top-20 corporation or organization or individual.The Library of Congress bears no
i ttPS' Jlblo ::::II :gm,rfl:: d:;igs/i;u'?r:jc;asl?fi/r:llhr:;sllsrjiip responsibility for the accuracy, legality or content of the external site or for

ps: N 8 V- 4 that of subsequent links. Contact the external site for answers to questions
education/ regarding its content.
https://doublethedonation.com/fundraising-ideas-for-schools/

How to Choose Between Activities?

Mission Montessori Academy’s Experience

Mission Montessori Academy shared with MMUN their experience with Fundraising. They originally spent time
executing many smaller fundraising activities (e.g. car washes, pizza sales, etc.) but have since found that it is much
more effective and efficient if they do fewer larger activities.
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In the last Every December, we have our annual golf tournament at one of the Arizona

few years, resorts. It has been growing and this year we expect it to be even bigger. Ve

we have work with the resort to get a discount on the price of golf per person plus

scaled down different gifts for longest putt, hole in one etc. We provide a breakfast and have

our activities a dinner with a silent auction to close the day event. Students work the event.

and now It has been very successful.

only do

fundraising

events that We also do a Fund Run. It is a track meet that runs all day and students collect

take more money for miles ran. VWe have snacks etc. food to buy. Parents also work. This

effort and is a good fundraiser because the costs are low and the potential for raising

parent money is good. It is also a fun family/community day.

support

but bring . : : : .

in larger The last is Mgwe nght. We show a movie, have prizes, popcorn, snacks...

Smounts Parents can bring dinner and we also use food trucks which are popular on

of money. the West Coast. This is also a profitable fundraiser. The tickets sell out almost
immediately because it is for family/community.

Mission Montessori Academy also attributes their success on fundraising to the fact that a local family created and
championed a dedicated fund for all the money raised (i.e. a global education fund).

We found that it really made our fundraising more credible because a family in our community that everyone
knows, they have 3 boys, began the fund.

Thanks to Angela Updike, Christian Suglia and Mission Montessori Academy for sharing your experiences with MMUN!
If you have good experiences to share, please tell us about them info@montessori-mun.org
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create a better world

Montessori Model UN

1360 S Ocean Blvd

Suite 707 Pompano Beach, FL 33062,USA

MMUN is an NGO in Special Consultative Status www.montessori-mun.org
with the Economic and Social Council info@montessori-mun.org


mailto: info@montessori-mun.org
https://www.montessori-mun.org/ 
https://fundly.com
https://funds2orgs.com/school-fundraising-ideas/?utm_source=website&utm_campaign=ShoeFundraising&utm_content=DD-schoolfundraisingideas
https://affiliate-program.amazon.com/gp/associates/join/landing/main.html/?ie=UTF8&camp=1789&creative=9325&linkCode=ur2&tag=doubthedona-20&linkId=MGLOWLUWJO7NHQWD
https://www.chipotle.com/
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https://www.dropbox.com/s/k63mda4t67xc5f5/MMUN%20Letter%20to%20Families.doc?dl=0
https://www.dropbox.com/s/ydiip9ijtmx36eu/MMUN%20List%20to%20Call.doc?dl=0
https://www.dropbox.com/s/9ky5kx9977fqyvl/MMUN%20Thank%20You%20List.doc?dl=0
https://www.dropbox.com/s/2me2w6djnsuly66/MMUN%20Donation%20form.doc?dl=0 
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